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“The X Factor” is a reality pop program which first aired in the UK in September 2004 and which is still on
screens today. The history of the sector is multi-faceted with the very first reality pop series, New Zealand’s
“Popstars”, dating back to 1999. “The X Factor” emerged after “Pop Idol”, a similar show to “Popstars”, was
put on indefinite hiatus after its second run. Ever since its first series, “The X Factor” has gone from strength
to strength, with audience and voting figures increasing with each series.

The single most important person behind “The X Factor” is music mogul Simon Cowell who created the
show back in 2004. His television company SyCo TV produces the program together with Fremantle
Media’s talkbackTHAMES. “The X Factor” is aimed at reality TV’s target demographic and manages to
attract an audience of approximately
8-9m during its weekly live broadcasts.

As the reality genre has proven particularly amenable to TV and media convergence, “The X Factor” does
not just rely on the television set to communicate its message to its audiences. It also relies on other
“platforms”, like the internet, live events and telephone voting, hence altering popular music consumption.
With the audience determining the winner of “The X Factor” several albums released by contestants have
reached the UK Albums Chart; six of them making it to number one.

“The X Factor” is often heavily criticized for standardizing pop music. Winners of “The X Factor” are often
referred to as over-hyped and over-manufactured artists with reality pop programs being accused of not
producing important or lasting musicians. However the commercial success of “The X Factor” is
indisputable, which as a result, continues to encourage the production of further X Factor series as well as
similar shows to go on.
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From reader reviews:

Cassandra Tucker:

The book untitled Music and Advertising in Television II: Case Study Analysis - The X Factor is the
publication that recommended to you to study. You can see the quality of the e-book content that will be
shown to a person. The language that article author use to explained their way of doing something is easily to
understand. The copy writer was did a lot of study when write the book, so the information that they share
for your requirements is absolutely accurate. You also will get the e-book of Music and Advertising in
Television II: Case Study Analysis - The X Factor from the publisher to make you considerably more enjoy
free time.

Juana Houck:

People live in this new morning of lifestyle always aim to and must have the free time or they will get lots of
stress from both lifestyle and work. So , whenever we ask do people have spare time, we will say absolutely
indeed. People is human not really a robot. Then we consult again, what kind of activity are there when the
spare time coming to you actually of course your answer will certainly unlimited right. Then ever try this
one, reading publications. It can be your alternative with spending your spare time, typically the book you
have read is definitely Music and Advertising in Television II: Case Study Analysis - The X Factor.

Marcia Marshall:

Do you have something that you want such as book? The reserve lovers usually prefer to select book like
comic, quick story and the biggest an example may be novel. Now, why not trying Music and Advertising in
Television II: Case Study Analysis - The X Factor that give your satisfaction preference will be satisfied
through reading this book. Reading behavior all over the world can be said as the opportinity for people to
know world much better then how they react towards the world. It can't be stated constantly that reading
practice only for the geeky man but for all of you who wants to end up being success person. So , for all you
who want to start reading as your good habit, you are able to pick Music and Advertising in Television II:
Case Study Analysis - The X Factor become your own starter.

Tammy Dorris:

Is it a person who having spare time and then spend it whole day simply by watching television programs or
just lying on the bed? Do you need something totally new? This Music and Advertising in Television II:
Case Study Analysis - The X Factor can be the respond to, oh how comes? A fresh book you know. You are
therefore out of date, spending your time by reading in this fresh era is common not a nerd activity. So what
these guides have than the others?
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