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Master's Thesis from the year 2005 in the subject Business economics - Marketing, Corporate
Communication, CRM, Market Research, Social Media, grade: A (1,0), Hawai'i Pacific University, 80
entries in the bibliography, language: English, abstract: The use and practice of product placement — also
referred to as brand placement — has risen dramatically over the last few years. Here, especially the
automobile industry isamajor player by spending millions of dollars for strategically placing products and
brands not only in blockbusters and movies, but increasingly also in various television programs, print
media, and video games. This research paper investigates the effective of product placement for the
automobile industry and its actual effect on consumer behavior. However, consumers' attitudes, perceptions,
and values tend to differ depending on their culture; thus, further research shall concentrate on the possible
differences between American, European, and Asian consumers. First, the introduction will state the
objective of the study aswell as research purposes. Next, the background of the study will present a
conceptual framework, theoretical foundations on which the research will be based, development of research
questions that are to be answered, and a hypotheses development. Asit follows, the research methodol ogy
will formulate the information needs and data collection methods, the questionnaire devel opment, and the
sample design. The data analyses and findings part will use descriptive statistics and present the results from
the quantitative research as well as other findings. Ultimately, in the conclusion the findings and results will
be discussed, limitations of the study will be acknowledged, and possibilities for future research will be
stated.
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From reader reviews:
Gracie Davis:

Why don't make it to become your habit? Right now, try to ready your time to do the important act, like
looking for your favorite publication and reading a reserve. Beside you can solve your problem; you can add
your knowledge by the book entitled The effectiveness of product placement for the automobile industry and
its impact on consumer behavior: A cross-cultural perspective. Try to stumble through book The
effectiveness of product placement for the automobile industry and its impact on consumer behavior: A
cross-cultural perspective as your buddy. It means that it can for being your friend when you truly feel aone
and beside that of course make you smarter than ever before. Y eah, it is very fortuned for you personally.
The book makes you more confidence because you can know almost everything by the book. So , let's make
new experience and knowledge with this book.

Joseph Fulker son:

Nowadays reading books be alittle more than want or need but also become alife style. Thisreading
practice give you lot of advantages. The huge benefits you got of course the knowledge the particular
information inside the book that will improve your knowledge and information. The data you get based on
what kind of book you read, if you want drive more knowledge just go with knowledge books but if you
want experience happy read one along with theme for entertaining for example comic or novel. Often the
The effectiveness of product placement for the automobile industry and itsimpact on consumer behavior: A
cross-cultural perspectiveis kind of reserve which is giving the reader capricious experience.

Kelly Brooks:

A lot of guide has printed but it differs from the others. Y ou can get it by internet on social media. Y ou can
choose the best book for you, science, comedian, novel, or whatever through searching fromit. It is known
as of book The effectiveness of product placement for the automobile industry and its impact on consumer
behavior: A cross-cultural perspective. Y ou can include your knowledge by it. Without departing the printed
book, it may add your knowledge and make an individual happier to read. It is most significant that, you
must aware about book. It can bring you from one destination to other place.

Lillian Kea:

Publication is one of source of understanding. We can add our knowledge from it. Not only for students but
additionally native or citizen will need book to know the up-date information of year in order to year. Aswe
know those publications have many advantages. Beside all of us add our knowledge, could also bring usto
around the world. From the book The effectiveness of product placement for the automobile industry and its
impact on consumer behavior: A cross-cultural perspective we can take more advantage. Don't one to be
creative people? To become creative person must prefer to read a book. Merely choose the best book that
acceptable with your aim. Don't possibly be doubt to change your life at this time book The effectiveness of



product placement for the automobile industry and its impact on consumer behavior: A cross-cultural
perspective. Y ou can more inviting than now.
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